Subject: Request to Attend Convergent TV World 2026 – Strategic Opportunity for Our Team
Hi [Manager’s Name],
I’d like to request approval to attend Convergent TV World 2026, taking place March 5–6 at The Times Center in NYC. This is the newly expanded event that merges CTV Connect with Cynopsis ScreenShift, bringing together the entire cross-screen ecosystem—networks, streamers, publishers, agencies, brands, retail media, ad tech, and data leaders.
For us on the network/streaming side, it offers clear strategic value:
Understand what buyers want in 2026
Agencies, CMOs, and performance marketers will be sharing exactly how they’re reallocating budgets across linear, CTV, FAST, gaming, retail media, and DOOH. This is essential context as we evolve our ad products, inventory packaging, and measurement story.
Stay ahead of distribution + monetization shifts
Sessions go deep on audience fragmentation, cross-platform planning, identity, and the new battleground between OEMs, FAST channels, operators, and streamers. This will help us refine how we position our value to advertisers and partners.
Competitive intelligence
Many of our peer networks, FAST partners, and platform competitors will be in the room. I’ll get firsthand insight into how they’re adapting strategy around reach, attribution, content formats, and cross-screen monetization.
High-value networking
Convergent TV World brings together decision-makers across the entire ecosystem. It’s an opportunity to strengthen relationships with agencies, platforms, advertisers, and tech partners who influence our deals.
I’m happy to share a full recap afterward with key insights and implications for our 2026 strategy.
Thanks for considering,
[Your Name]

