Subject: Request to Attend Convergent TV World – Cross-Screen Buying Insights
Hi [Manager’s Name],
I’m requesting approval to attend Convergent TV World 2026, taking place March 5–6 in NYC. This event is now the leading forum for media buyers and planners navigating a world where TV, digital, retail media, gaming, and DOOH increasingly live under one planning framework.
Here’s why attending would be highly valuable:
Cross-screen buying frameworks
Sessions are built around real case studies from brands and agencies successfully executing converged video campaigns. This will directly strengthen our client recommendations and planning frameworks.
Access to key partners
The event brings together:
• streaming platforms
• networks
• OEMs/FAST channels
• retail media networks
• ad tech + measurement providers
• data and identity partners
It’s a rare opportunity to connect face-to-face with the companies essential to our cross-screen plans.
Actionable measurement insight
With attribution still the #1 pain point for buyers, Convergent TV World’s focus on unified measurement, identity, and analytics aligns perfectly with what our clients expect from us.
Added value for client relationships
With a paid pass, the event offers a complimentary VIP pass for a senior client, which could be a strong touchpoint to deepen relationships and showcase our strategic leadership.
I’ll bring back a concise summary of learnings and opportunities to apply across accounts.
Thank you,
[Your Name]

