Subject: Request to Attend Convergent TV World – Complimentary Pass Opportunity
Hi [Manager’s Name],
I’d like to request approval to attend Convergent TV World 2026, happening March 5–6 at The Times Center in NYC. As a brand-side marketer, I qualify for a complimentary VIP pass through the event’s hosted buyers program, making this a high-value, low-cost development opportunity.
Here’s why attendance is especially valuable:
Improve our cross-screen media strategy
The event focuses on how brands can unify campaigns across linear, CTV, streaming, social video, gaming, retail media, and DOOH. With budgets becoming more converged, the insights will directly support our planning strategy.
Future-ready measurement + attribution insights
Sessions cover the evolving measurement landscape, privacy shifts, and identity changes—helping us benchmark our approach and strengthen our media mix decisions.
AI-driven marketing innovation
There’s a strong emphasis on emerging AI tools for creative automation, audience targeting, personalization, and campaign optimization—all areas we’re exploring.
Benchmark with peers
Marketers from retail, entertainment, finance, CPG, and tech will be onsite. I’ll get insight into how other brands are managing fragmentation, audience shifts, and changes to performance expectations.
I’ll bring back a detailed summary with key takeaways and recommendations for our upcoming campaigns.
Thanks for your consideration,
[Your Name]

