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JANUARY

» Chief Marketer’s Future CMOs: In-depth profiles of
the industry’s rising stars, as nominated by their peers.
Inside their standout programs.

FEBRUARY

> Working Together: Ideas for improved sales and
marketing integration.

N

N

> Marketers Most Wanted—Gen Z: An in-depth
snapshot of one of the most coveted demographics
with tips on how to engage, plus who's doing it best.

MARCH

> Beyond the Inbox: The latest trends in using email
to connect with B2B prospects at every stage in the
funnel.

N

» The Art of Storytelling: How to transform your
marketing message into a great story that will resonate
with consumers and move them to action.

N

APRIL

> Masters of Measurement: The brands and marketers
who have standout measurement and data strategies—
who they are and how they do it.

N

N

»  Smart Product Sampling: How to minimize packaging
and mailing costs, deploy smart delivery channels,
digitize samples, measure ROl and other tips.

MAY

» Influencer Marketing: How to decide which
influencers are best for your brand, plus how to prep
contracts, create content and measure ROI.

N

> Mobile Mania: The tech and tactics you need to
successfully integrate mobile into a successful B2B
sales/marketing strategy.

™

» Shopper Marketing 2.0: Modern shopper marketing
impacts consumers in real-time, using state-of-the-art
technologies. The changes marketers need to know.

N
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» Masters of Martech: Our picks for the year’s sharpest
marketing technology professionals. Inside their
playbooks, programs and strategic thinking.

» B2B Social Trends: What’s working now in B2B social
media—how marketers are engaging B2B customers
and prospects and creating strong ROI.

» Next Gen Sweeps: Gamification, in-mobile and social
have transformed the way sweepstakes go to market.
How brands can capitalize on the new potential.

» B2C Survey: Exclusive research and insights on the
trends and challenges facing consumer marketers.

JULY

» 2018 PRO Awards: Comprehensive recaps of the
winners of the 2018 PRO Awards, the industry’s best
promotional marketing campaigns.

» Event Watch: Our step-by-step guide to producing
cutting edge B2B events, by the marketers making
them happen.

» Going ‘Glocal’: That local campaign doesn’t need to
stay local. How to move your winning promotion from
alocal play to a national phenom.

» Marketing Automation All-Stars: Behind the
scenes with ten B2B brands making the most of their
marketing automation investments.
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HOME » Gonsumer Marketing -» Acauisiion > Top Exees Offer Solutions 1o Top Marketing and Advertising Challenges

TOP EXECS OFFER SOLUTIONS TO TOP MARKETING
AND ADVERTISING CHALLENGES

Palricia Odel

1 DIRECTORIES ©

Every marketer has challenges, some more than others, but there's aivays a challenge: the RO on thatlatest campaign
fent up to snuff, here’s too much growing among creative team members; the C-suite s not flexible enough.

To discover how to solve some of the most persistent marketing and advertising
challenges, HBR asked five execs from some of the top companies—Xerox, Leo Bumett

WEBINARS © USA, Cleveland Clinic, Adobe, and Nike—to single out one challenge and then pose &
solution.
) SUBSCRIBE For Nike, Davide Grasso, explains
—————— the challengs to produce srong ideas and storylines thatwil be compeling and relevant to
e e consumers. He poses criical questions marketers should ask and answer honestly before

developing a storytelling effort

‘ PR Measurement Guide

AUGUST

» AR/VR Watch: Tips and best practices for creating
engagement with new technologies.

» Social Media: We take a deep dive into the latest
emerging social platforms; what they are, who they
reach and how you can maximize each.

SEPTEMBER

» Next Gen P-O-P: Martech has given a much-needed
update to P-O-P materials. Here's the latest on cutting-
edge technologies improving response to P-O-P.

» Cutting-Edge Coupons: The latest research on coupon
marketing and an update on the latest distribution
methods, what’s working and what’s not.

» B2B Connect To Convert: From the top of the funnel
to the bottom, learn what’s moving the needle in
lead nurturing and conversion now for top B2B
marketers.

OCTOBER

» Killer Content Strategies: How to develop, create
and distribute fresh, relevant content consumers will
respond to.

» B2B Lead Gen Survey: Exclusive research and insights
on the challenges and opportunities B2B marketers are
facingin lead gen.
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DELIVERING GREAT DIGITAL CUSTOMER EXPERIENCES

HOME -> Gonsumer Marketing -> Digtal -> Delivering Great Digital Custome Experiences

@Es Bt Hegus Vieros
EVENTS & HONORS cust
ustomers are more sawy—and more in-control—than ever before. They're accessing your ‘
1 DIRECTORIES brand fro and expecting a seamles every «oucnpmmg ’
How can you meet—and exceed—their expectations, and stay ahead of the digital pack? ‘
SPECIAL REPORTS © Join us on Wednesday, March 22 at 2 pm EST for “Delivering the Best Next Digital
Customer Experience.”
WEBINARS e In this new 30-minute webinar, we'l explore what the crical elements of managing your |
customer's digital experience.
*) SUBSCRIBE

Discover why web content management (WCM) s the foundaion fordigita experience management platforms, upcoming
trends in meeting customer expectations, and how WCM impacts your botton line.

Presenters will be Gartner's Mick MacComascaigh and Sitecore's Scott Anderson.

‘ Delivering A Great

Csomer Voo e e s st o — ‘

Pelping Gartner clens with all phases o the soluton e cycle required fo develop the right gl straegy for their

Anderson s the CMO of Sitecore and is resoonsible for all asoects of the

NOVEMBER

» The CM200: The industry’s first and only
comprehensive list of the top non-advertising agencies.
Offers in-depth profiles of the best engagement
and activation agencies across 11 categories and
specialties serving the U.S.

» Sports Marketing Trends: From high-tech fan
experiences to innovative sporting event engagements,
what’s moving the needle today in sports marketing.

» B2B AgencyNext: Our annual look at the world
of B2B agencies, featuring the top challenges and
opportunities facing B2B marketers, and trends for
2018.

DECEMBER

» CMO Roundtables: A panel of top B2B and B2C CMOs
sound off on the challenges—and opportunities—facing
their brands and markets.

» Turbo Charged ABM: B2B brands share what works
(and what doesn’t) in account-based marketing.

» Loyalty Marketing: Enrollment may be up, but
participation is down. How loyalty marketers
are rejiggering programs to keep up with digital
customers.



