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3600 GIDDINGS ROAD AUBURN HILLS, MI 48326GPJ.COM
SCOTT KELLNER, VP MARKETING SCOTT.KELLNER@GPJ.COM

 @GPJEXPMKTG
 EXPERIENCEGPJ
 COMPANY/GEORGE-P-JOHNSON GPJEXPERIENCEMARKETING

GEORGE P. JOHNSON

On any given day, we are helping brands determine:
 ➔ The audience insights that should guide brand activation

 ➔ The experiential investments best suited to their objectives
 ➔ The best ways to coalesce a variety of data sources into actionable insights
 ➔ How to combine media, messaging and design to motivate audiences to action

HOW WE DO IT
Our promise to our clients: be bold, challenge assumptions and relentlessly pursue the creation of inventive, one of a kind experiences that audiences seek out, gleefully lose themselves in, and can’t stop talking about. 

We can do this again and again because our big ideas facilitate big results. Which is why clients don’t just try GPJ, they stay with us for decades. 

Seem impossible? Not with the incredible force of talent that resides in our 29 worldwide offices, 13 creative studios and industry-leading strategy practice. We dream it up, and then we make it happen with an army of event services support and in-house production facilities on three continents. This remarkable team, coupled with our unmatched global buying power enables us to deliver on our promise at an exceptional value in every region that matters to you.

WHAT SETS US APART
1. KILLER CREATIVE 
Awards are just one more indicator of success, and we’re proud to have collected many on behalf of our clients. Just a sample of the past year: Reggie Awards, BMA B2 Awards, Communicator Awards, Stevie Awards and many more. 

2. ENGAGEMENT IS BUILT IN –  TO OUR NETWORK
GPJ is part of Project – the only agency network of its kind dedicated to helping marketers drive engagement across multiple channels in a seamless and holistic way.

3. DEATH TO DATA SILOS 
We’ve created the industry’s most powerful strategy practice, centered on data. We coalesce your existing data (usually sitting in various silos from different sources), create new methods for data gathering, and make it actionable within your existing CRM and marketing automation platforms for shorter sales cycles. It’s a super-charged way to show how effective YOUR efforts have been in advancing the overall marketing goals of the company.

4. HAVE GUTS, WILL TRAVEL
We have the global reach and operations chops to manage event and experiential programs wherever our clients do business.

WE CREATE  BRAND DEVOTION
You already know the power of experiential marketing: to accelerate 
relationships with consumers, customers and employees using the most powerful tool we have, an emotional experience. This is something we know and practice everyday at GPJ, whether we’re designing award-winning product launches, trade shows, out of home 

experiences, conferences or something totally new. Every day we put 
our expertise and creative muscle to work for our clients. 
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  II. SELECT YOUR PACKAGE

  IV. SELECT YOUR CATEGORY   I. COMPANY INFORMATION  

Company Name_____________________________________________________________

Street_____________________________________Suite____________________________ 

City________________________________________________________________________

State/Province_______________________________________________________________ 

Country___________________________________Zip/Postal Code____________________

Telephone (________)_______________________Fax (________)______________________

Key Contact Name___________________________________________________________ 

Title_________________________________________________________________________

Email_______________________________________________________________________ 

Web  address________________________________________________________________

 III. PAYMENT INFORMATION  

q OPTION A.  
ONLINE + PRINT FULL-
PAGE $5,495

q OPTION B.  
ONLINE + PRINT SPREAD 
LISTING $6,495

q OPTIONAL ADD-ON:  
TAB AD OPENS YOUR 
SECTION $4,600
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AGENCIES
qAdvertising Agencies
qB-to-B & Direct Marketing   
 Agencies
qDigital & Social Media Agencies
qEvent/Experiential Agencies
qPR & Communications   
 Agencies
qPromotion Marketing Agencies

MARKETING SERVICES
qAV, Lighting & Production
qBackdrops/Banners/Signs
qBranded Event Collateral
qB-to-B Services
qCollege & Youth Marketing
qCompliance/Legal Solutions/  
 Insurance/Liability
qConsumer Packaged Goods  
 (CPG) Services
qContact Center Solutions
qContent Marketing Services
qCoupon Services
qCustomer Loyalty/Incentives
qDirect Marketing
qEcommerce Solutions
qEntertainment Marketing
qEvent Execution & Operations
qEvent Staffing
qExecutive Recruiting
qExhibit Systems & Rentals
qExhibits: Designers & Builders
qExhibits: Multilevel
qExhibits: Outdoor Structures
qExhibits: Portable/Modular
qExhibits: Set Design &   
 Construction
qExhibits: Truss Systems
qField Marketing
qGames/Contests/Sweepstakes
qGenerators & Power Supply
qGuerilla/Street Marketing
qHealthcare Marketing

qInstallation and Dismantle
qIn-Store, Shopper Marketing &  
 Sampling
qLead Acquisition & 
Engagement
qMall Marketing
qMillennial Marketing
qMobile Marketing (Vehicle)
qMobile Marketing (Wireless)
qMulticultural Marketing
qPoint of Purchase (POP)/Point of  
 Sale (POS) Displays
qPop-Up Store Partners
qPrinting
qRebate Processing
qRestaurant/Hospitality Marketing
qRetail Marketing
qSecurity Firms
qShipping & Transportation
qSocial Media Services
qSports Marketing
qTension Fabric
qVehicle Leasing
qVehicle Wraps
qWeb Site Design
qOther_______________

MARKETING TECHNOLOGIES
qApps/Mobile
qContact Solution Technologies
qContent Management Systems  
 (CMS)
qCustomer Relationship   
 Management (CRM)
qData Collection/Lead Generation
qDigital Asset Management
qEcommerce Software &   
 Systems
qGamification
qInteractive Technologies
qKiosks
qMarketing Automation
qMeasurement/Analytics

qPersonalization Technologies
qPhoto/Video Activation
qRegistration Tools
qRetargeting & Programmatic   
 Advertising
qSearch Engine Optimization   
 (SEO)
qSocial Media Partners
qStaffing Technologies
qSurvey Tools
qVideo Projection Mapping
qVideo Screen Systems
qVideo/Photography
qVirtual Events
qVirtual Reality (VR) &   
 Augmented Reality (AR)
qWearables
qWebsite Optimization   
 Technologies
qOther_______________

VENUES & PROPERTIES
qConcert Halls & Theaters
qCVB
qFairs/Festivals
qHotels
qMuseums
qRestaurants
qStadiums
qUnique Venues

PRODUCTS
qDigital Signage
qEvent Cases
qFlooring
qFurniture Rentals
qGift Cards & Certificates
qInflatables
qPremium Incentives
qTents/Domes
qOther_______________

(ONE CATEGORY PER LISTING; EACH ADDITIONAL LISTING ONLY $1,995)
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SUPERBOOK OVERVIEW // Contact Cynthia Foristel at cforistel@accessintel.com to lock in your space.

SIGN, SCAN, AND RETURN TO CYNTHIA FORISTEL AT  
CFORISTEL@ACCESSINTEL.COM OR 203.899.8482

RESERVATION DEADLINE: SEPTEMBER 15, 2017 


